ABSTRACT
Market Basket Analysis plays an important role in analytics. It is used in the retail showrooms to determine the place and sales of products, promotion for different types of customers to improve customer satisfaction and increase the profit of the retailers.This study deals with the concept of market basket analysis with the Apriori algorithm. The concept of the Apriori algorithm is to identify all the frequent itemsets. Through these frequent sets, able to derive association rules, these rules must satisfy minimum support threshold and minimum confidence threshold. It allows retailers to determine the relationship between the items that are purchased by their customers.
