
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Bibliography 



BIBLIOGRAPHY 

BOOKS  

 Charter Martin, Green Marketing: A Responsible Approach to Business, Green leaf 

publishing, Sheffield, England, 1992, I Edition 

 Diane Martin and Data John Schouten Sustainable Marketing, Pearson Education 

India Publications, January 2014, ISBN-10-9332536635 

 Divan Shyam and Armin Rosencranz Environmental Law and Policy in india: Cases, 

Material & Statues, Oxford Publications, February 2002, ISBN-13-978-0195661736 

 Federica Cucchiella and Lenny Koh Sustainable Future Energy Technology and 

Supply Chains: A Multi-perspective Analysis (Green Energy and Technology), 

Springer Publications, October 2016, ISBN-13-978-3319351681 

 Geller E S, The Challenge of Increasing Proenvironment Behavior: Handbook of 

environmental psychology, New York: Wiley, 2002 

 Gupta S P, Statistical Methods, Sultan Chand & Sons Educational Publishers, New 

Delhi, Revised Edition 2001, ISBN:81-7014-896-0 

 John F. Wasik Green Marketing and Management: A Global Perspective, Wiley-

Blackwell Publications, 31st October 1996, ISBN-10-1557866341 

 John Grant The Green Marketing Manifesto, John Wiley & Sons Publisher, October 

2007, ISBN-13-978-0470723241 

 Kiran Pandya, Smruti Bulsari, Sanjay Sinha, SPSS in Simple Steps, I Edition, 2012 

 Kornelis Blok and Evert Nieuwlaar Introduction to Energy Analysis, Second Edition, 

Routledge Publications, September 2016, ISBN-13-978-1138671157 

 Kothari C R & Gaurav Garg, Research Methodology – Methods and Techniques, New 

Age International (P) Ltd, New Delhi, 2014, 3rd Edition, ISBN – 81-203-0757-7 

 Kothari Renewable Energy Sources and Emerging Technologies, Second Edition, 

ISBN13-9788120344709 



 Kotler Philip & Kevin Lane Keller, Marketing Management, Pearson Prentice Hall, 

2006, 12th Edition, ISBN 0-133-145757-8 

 Michael Solomon, Gary Bamossy, Soren Askegaard and Margaret K Hogg, 

Consumer Behaviour – A European Perspective, Financial Times, Prentice Hall, 

2006, ISBN – 978-0273-68752-2 

 Ottman J.A, “Green Marketing: Challenges and Opportunities”,  Lincolnwood, IL: 

NTC Business Books, 1993 

 Paul E Green, Donald S Tull, and Gerald Alfaum, Research for Marketing Decisions, 

Prentice Hall of India Pvt. Ltd, 2009,  5th Edition, ISBN – 81-203-0757-7 

 Peattie K, Environmental Marketing Management: Meeting the Green Challenge, 

Financial Times, Prentice Hall, London, 1995, I edition 

 Polonsky M J & Mintu Wimsatt A T, Environmental Marketing: Strategies, Practice, 

Theory and Research, The Harworth Press, Newyork, 1995 

 Rajagopal Sustainable Growth in Global Markets – Strategic Choices and 

Managerial Implications, Palgrave Macmillan Publications, ISBN13-9781137525932 

 Richard Maltzman & David Shirley, Green Project Management, CRC Press, Taylor 

& Francis Group, 2011, Special Indian Edition, ISBN – 978-1-4398-3001-7 

 Robert Dahlstrom, Green Marketing – Theory, Practices & Strategies, Cengage 

Learning India Pvt, Ltd, 2011, First Indian edition, ISBN- 81-315-1459-5 

 Sajeevan Rao A & Deepak Tyagi, Research Methodology with SPSS, Shri Nivas 

Publications, Jaipur, 2009, 1st Edition, ISBN – 978-81-88730-60-5 

 Swapna Pradhan, Retailing Management, Tata Mc Graw Hill Foundation Private Ltd, 

New Delhi, 2009, 3rd Edition, ISBN - 978-0-07-015256-4 

JOURNALS AND MAGAZINES 

 Ahmad and Juhdi, “Organic Food : A Study on Demographic Characteristics and 

Factors Influencing Purchase Intentions among Consumers in Klang Valley -  

Malaysia”, International Journal of Business and Management, vol. 5(2), pp. 105-118, 

2010 



 Aibek Doszhanov and Zainal Ariffin Ahmad, “Customers’ Intention to Use Green 

Products: The Impact of Green Brand Dimensions and Green Perceived Value”, SHS 

Web of Conferences ( 20151801008) / (2015), published by EDP Sciences, 2015 

 Ajay Menon and Anil Menon, “Enviropreneurial Marketing Strategy: The Emergence 

of Corporate Environmentalism as Market Strategy”, Journal of Marketing, vol. 61, 

no. 1, pp. 51–67, December 2013 

 Anderson W T and Cunningham H, “The Socially Conscious Consumer”, Journal of 

Marketing, vol. V no.36, pp 23 – 32, 1972 

 Anupamaa S chavan and Madhav N Welling, “Assessing the Awareness of 

Government Subsidy for Solar Water Heaters among people of Mumbai (India)” 

American International Journal of Research in Humanities, Arts and Social Sciences 

– AIJRHASS, pp. 145-148, ISSN 2328-3696, May  2013 

 Babita Saini, “Green Marketing and Its Impact On Consumer Buying Behavior”, 

International Journal of Engineering Science Invention, vol. 2, Issue 12,  pp.61-64, 

ISSN (Online): 2319 – 6734, ISSN (Print): 2319 – 6726, December 2013 

 Banerjee B and McKeage K, “ How green is my value: exploring the relationship 

between environmentalism and materialism”,  Advances in Consumer Research, 

vol.22,  pp. 257-61, 1994 

 Banu Rekha and Gokila, “A Study on Consumer Awareness, Attitude and Preference 

Towards Herbal Cosmetic Products with Special Reference to Coimbatore City”, 

International Journal of Interdisciplinary and Multidisciplinary Studies (IJIMS), vol. 

2, no.4, pp. 96-100, ISSN: 2348 – 0343, 2015 

 Baral S K, “Green Marketing Challenges In India – An Empirical Study”, IJMSS 

International Journal in Management and Social Science, vol. 3, Issue 2, pp. 143-148, 

ISSN: 2321-1784, February  2015 

 Bhatia Maynak and Jain Amit, “Green Marketing: A Study of Consumer Perception 

and Preferences in India”, Electronic Green Journal (EGJ)1(36), ISSN – 1076-7975, 

2013  



 Bhavna Prasad, Philip Tapsall and Neha Simlai, “Global Practices In promoting 

Environmental Sustainability, A Roadmap For Indian Retail”, WWF-World Wide 

Fund For Nature (Formerly World Wildlife Fund), WWF-India Secretariat, 172-B 

Lodi Estate, New Delhi 110003, 2014 

 Bikramjit Singh Hundal and Vikas Kumar, "Consumer Perception towards Green 

Products: A Factor Analytic Approach", Pacific Business Review International, vol. 

7, Issue 10, April 2015 

 Bura Naresh, "Impact of Green Advertising on Consumers", Asian Journal of 

Research in Business Economics and Management, vol. 3, No. 10, pp. 249-262. 

ISSN: 2249-7307, October 2013 

 Bura Naresh, “Impact of Green Advertising on Consumers”, Asian Journal of 

Research in Business Economics and Management, vol. 3, no. 10, pp. 249-262, ISSN: 

2249-7307, October 2013 

 Chandrashekar H M, “Consumers Perception Towards Organic Products - A Study in 

Mysore City”, International Journal of Research in Business Studies and 

Management, vol. 1, Issue 1, pp. 52-67, November 2014 

 Colling Marfo and  Agyeman, “Consumers' Buying Behaviour Towards Green 

Products: An Exploratory Study”, IJMRBS – International Journal Of Management 

Research and Business Strategy, vol. 3, no. 1, ISSN 2319-345X, January 2014 

 Cornelissen G, Pandelaere M, Warlop L. and Dewitte S, “Positive cueing: Promoting 

Sustainable Consumer Behaviour by Cueing Common Environmental Behaviours as 

Environmental”,  International Journal of Research in Marketing, vol.25, pp. 46-54, 

2008  

 Deepti Narang, "Green Banking- A Study of Select Banks in India", International 

Journal of Management and Commerce Innovations, ISSN 2348-7585 (Online), vol. 

3, Issue 1, pp: (5-12), pp. 5-10, Month: April 2015 - September 2015 

 Ehsaneh N M Nameghi and Shadi M A, “Affective and Cognitive: Consumers 

Attitude toward Practicing Green (Reducing, Recycling & Reusing)”, International 

Journal of Marketing Studies, vol.5, no.1, ISSN 1918-719X, 2013 



 Emre Yildirim, “An Investigation on The Additional Cost of Green Products: The 

Willingness to Pay of University Students”, Journal of Sustainable Development 

Studies, vol. 7, No. 1, pp - 132-146, ISSN 2201-4268, 2014 

 Franziska Schubert, “Exploring And Predicting Consumers’ Attitudes And Behaviors 

towards Green Restaurants”, A Thesis – For The Degree Master’s Of Science in The 

Graduate School of The Ohio State University, 2008 

 Geetha D and Annie Jenifer D, “A Study on Consumer Behaviour Towards Purchase 

of Eco Friendly Products in Coimbatore”, Abhinav International Monthly Refereed 

Journal Of Research In Management & Technology, vol. 3, Issue 3, March 2014  

 Ghose and Chandra, “Identification of the Factors Building Consumers’ Perception 

on Green Durable Products: A Short Communication”, Indian Journal of 

Fundamental and Applied Life Sciences, vol. 5, pp. 1589-159, ISSN: 2231– 6345, 

2015 

 Gobinda Deka, “Customers’ adoption and usage of green banking practices: An 

empirical study of SBI operating in Jorhat”, Asian Journal of Research in Social 

Sciences and Humanities, vol. 2, Issue 11, pp. 147–159, ISSN: 2249-7315, November 

2012 

 Golnaz Rezai, Phuah Kit Teng, Zainalabidin Mohamed and Mad Nasir Shamsudin, 

“Is It Easy To Go Green? Consumer Perception and Green Concept”, American 

Journal Of Applied Sciences 10 (8): 793-800, ISSN: 1546-9239, 2013 

 Golnaz Rezai, Phuah Kit Teng, Zainalabidin Mohamed, Mad Nasir Shamsudin, 

“Going Green: Survey of Perceptions and Intentions Among Malaysian Consumers”, 

International Business and Management vol. 6, no. 1, pp. 104-112, ISSN 1923-841X, 

2013 

 Grace K Dagher, Omar Itani and Abdul Nasser Kassar, “The Impact of Environment 

Concern and Attitude on Green Purchasing Behaviour: Gender as the Moderator, 

Contemporary Management Research, vol. 11, no. 2, pp. 179-206, June 2015 



 Gurmeet Singh H (2013), A Study of Evolution and Practice of Green Marketing by 

Various Companies in India, International Journal of Management and Social 

Sciences Research (IJMSSR), vol. 2, no. 7, ISSN: 2319-4421, July 2013 

 Hamsalakshmi R and Chandiralekha E, “A study on consumer awareness and 

satisfaction of selected ayurvedic& herbal products”, International Journal of 

Advanced Research & Development, vol. 1, Issue  8, ISSN: 2455 – 4030, 2016 

 Hemantha Y, “Green Marketing-An Exploratory Research On Consumers In 

Bangalore City”, Abhinav National Monthly Refereed Journal Of Research In 

Commerce & Management, vol. 5, Issue. 9, ISSN 2277-1166, 2014 

 Hosein Vazifehdoust, Mohammed Taleghani, Fabriba Esmaeilpour, Kianoush Nazari  

and MahadieKhadang, “Purchasing green to become greener: Factors Influence 

Consumer’s Green Purchasing Behaviour”, DOAJ - Directory of Open Access 

Journals, Management Science Letters 2013,3(9)2489-2500, ISSN:1923-9335, 

August 2013 

 Iman Khalid A. Qader and Yuserrie Zainuddin,  “The Influence Of Media Exposure, 

Safety and Health Concerns, and Self-Efficacy On Environmental Attitudes Towards 

Electronic Green Products”, Asian Academy Of Management Journal, vol. 16, no. 2, 

pp.167–186, July 2011  

 Jaya Tiwari, “Green Marketing In India: An Overview”, IOSR Journal of Business 

and Management (IOSR-JBM), pp. 33-40, E-ISSN: 2278-487X, P-ISSN: 2319-7668, 

2013 

 Julee Banerji and Amit Kumar Dubey, “Green Marketing Necessity as well as 

Opportunity for Industries in Current Era”, IRACST – International Journal of 

Commerce, Business and Management (IJCBM), vol. 03, no.5, ISSN: 2319-2828, 

September 2014 

 Kamal P Aryal , Pashupati Chaudhary, Sangita Pandit and Govinda Sharma, 

“Consumers’ Willingness to Pay For Organic Products: A Case From Kathmandu 

Valley”, The Journal of Agriculture and Environment vol.10, Technical Paper, June 

2009 



 Kamyar Kianpour, Roya Anvari, Ahmad Jusoh and Muhammed Fauzi Othman, 

“Important Motivators for Buying Green Products”, Universiti Teknologi Malaysia 

(UTM), (Malaysia) Intangible capital C, vol. 5, pp. 873-896 – Online ISSN: 1697-

9818 – Print ISSN: 2014-3214, 2014 

 Ken Peattie, “Towards Sustainability: The Third Age of Green Marketing”, The 

Marketing review, Westbutn Publishers Ltd., vol. 2, no.2, pp. 129 – 146, 1995 

 Kinoti, “Green Marketing Intervention Strategies and Sustainable Development: A 

Conceptual Paper”, International Journal of Business and Social Science, vol. 2, 

no.23, pp. 263 – 273, 2011 

 Kotchen M J and Reiling S D, “ Environmental attitudes, motivations and Contingent 

valuation of non-use values: A case study involving endangered species”, Ecological 

Economics, 32(1), 93-107, 2000  

 Krishna kumar veluri, “Green Marketing: Indian Consumer Awareness and 

Marketing Influence on Buying Decision”, - The International Journal of Research in 

Commerce & Management, vol.3, Issue 2,  pp: 60-64, February 2012  

 Kumarasamy and Murugesan, "Consumer Perception of Green Marketing with 

special reference to organic food products in Kumbakonam town", Indian Journal 

Applied research, vol.7, Issue 1, ISSN – 2249-555X, January 2107 

 Magali Morel and Francis Kwakye, “Green Marketing: Consumers’ Attitudes 

Towards Eco-Friendly Products and Purchase Intention in The Fast Moving 

Consumer Goods (FMCG) Sector”, Umeå School Of Business, Master Thesis, 2012 

 Mahalingam S, Nandha Kumar P, “A study on consumer behaviour towards selected 

fast moving consumer goods in Coimbatore city”, Indian Journal of Education and 

Information Management, vol. 1, Issue 11, ISSN:2277-5374, November 2012 

 Manju, “Consumer Behaviour Regarding Green Products”- ZENITH International 

Journal of Business Economics and Management Research, ZIJBEMR, vol.3 (2), 

ISSN 2249-8826, February 2013 



 Manju, “Consumer Behaviour Regarding Green Products”, ZENITH International 

Journal of Business Economics and Management Research, ISSN 2249-8826 

ZIJBEMR, vol.3 (2), February 2013 

 Mari Martiskainen, “Affecting Consumer Behaviour on Energy Demand”, Final 

Resport to EDF Energy, Sussex Energy Group, SPRU – Science and Technology 

Policy Research, University of Sussex, March 2007 

 Marimuthu, “Green Business in India: Opportunities and Challenges” – AJRBEM: 

Asian Journal of Research in Business Economics and Management, vol.2, Issue 10, 

ISSN: 2249‐7307, October 2012 

 Mary Wanjiru Kinoti, “Green marketing Intervention Strategies and Sustainable 

Development: A Conceptual Paper”, International Journal of Business and Social 

Science, vol. 2, No. 23 [Special Issue – December 2011]  

 Meng Ng Kok,  “The Potential of Hotel’s Green Products in Penang: An Empirical 

Study,” 2nd International Conference on Business and Economic Research 

Proceeding, October 2011 

 Mette Lise Jenser and Stig Yding Sorensen, “Consumers' Opportunities of an Interest 

in Purchasing Green Electronic Products - an Analysis of Consumers' and Retailers' 

Efforts to Promote Less Polluting Electronic Products”, Environmental Project No. 

837, 2003 

 Mohamedunni Alias Musthafa and Sajila, “Green Marketing Awareness as A 

Correlate of Green Consumerism of Undergraduate students of University of Calicut 

in Kerala”, Learning Community: 4(1), pp. 37-46, March 2013 

 Mohammad Masukujjaman, Chamhuri Siwar, Riaz Mahmud, Syed Shah Alam, 

"Bankers' perception of Green Banking: Learning from the experience of Islamic 

banks in Bangladesh", Malaysian Journal of Society and Space 12, Issue 2, pp. 144 – 

153, ISSN 2180-2491, 2016 

 Mohammad Yunus and Mohammad Toufiqur Rahman, “Green Marketing for 

Creating Awareness for Green Consumerism”, Global Disclosure of Economics and 

Business, vol. 3, no. 1, ISSN 2305-9168, 2014 



 Mohammed Unni Alias Mustafa and K.M.Sajila, “Green Marketing Awareness As A 

Correlate of Green Consumerism of Undergraduate students of the University of 

Calicut in Kerala”, Learning Community: 4(1), March 2013, pp -37-46 

 Muhammad Irfan, Raja Irfan Sabir, Rab Nawaz Lodhi and Afifa Mukhtar, “Towards 

Green Brand Preferences: Impact of Green Practices on Buying Habits in Pakistan’s 

Food Sector”, SBSRR – Social and Basic Sciences Research Review,  vol. 1, Issue 2, 

pp. 118-129, ISSN: 2313-6758, 2013 

 Muntaha Anvar and Marike Venter, “Attitudes and Purchase Behaviour of Green 

Products among Generation Y Consumers in South Africa”, Mediterranean Journal of 

Social Sciences, MCSER Publishing, Rome-Italy, vol. 5, no. 21, ISSN 2039-2117 

(online) ISSN 2039-9340 (print), September 2014 

 Nagaraju and Thejaswini, “Consumers Perception Analysis-Market Awareness 

towards Eco-Friendly FMCG Products - A Case Study of Mysore District”, IOSR 

Journal of Business and Management (IOSR-JBM), vol.16, Issue 4, pp. 64-71, E-

ISSN: 2278-487X, P-ISSN: 2319-7668, April 2014 

 Nazanin Shabani, Mahboobeh Ashoori, Mohammad Taghinejad, Hamed Beyrami, 

and Marjan Noor Fekri, “The Study Of Green Consumers’ Characteristics And 

Available Green Sectors In The Market”, International Research Journal of Applied 

and Basic Sciences, vol. 4, Science Explorer Publications, ISSN 2251-838X, 2013 

 Neeraj Kumar Sharma, “Industry Initiatives for Green Marketing in India”, Business 

and Economics Journal (BEJ), Bus Eco J 2015, 7:1 ISSN: 2151-6219, 2015 

 Novera Ansar, “Impact of Green Marketing on Consumer Purchase Intention”, 

MCSER Publishing, Rome-Italy, vol. 4, no. 11, pp -650, ISSN 2039-9340, October 

2013 

 Nuntasaree Sukat, “A Model of Male Consumer Behaviour in Buying Skin Care 

Products in Thailand”, International Journal of Research (IJR), vol. 29, Issue-8  ISSN: 

2348-6745, April 2009 

 Pal Zsuzsa, “Considerations Regarding the Relation Between Final Consumers’ 

Knowledge and Attitudes toward Organic Foods and Their Buying Behaviour”, PhD 



theses submitted to Babeș-Bolyai University, Cluj-Napoca, Faculty of Economics and 

Business Administration Marketing Department 

 Parmaeswaran R and Ramakrishnan S, “A Study on Consumer Purchase Behaviour 

Towards Organic Products”, International Journal of Science and Research (IJSR), 

vol. 4, Issue – 8, ISSN – 2319-7064, August 2015 

 Patrali Chatterjee, “Green Brand Extension Strategy and Online Communities”, 

Journal of Systems and Information Technology, vol. 1, no. 4, pp. 367-384, 2009 

 Polonsky, “Transformative Green Marketing: Impediments and Opportunities” 

Journal of Business Research, 64 (12), pp 1311-1319, 2011 

 Prasanna Kumar and Venkateswara Raju, "An Overview of Public Perception About 

the Suitability of Solar Power Panels as an Alternative Energy Source In Andhra 

Pradesh", BVIMSR's Journal of Management Research, vol. 6 Issue - 1: April: 2014 

 Prashant Kumar, “Greening Retail: An Indian Experience”, Article in International 

Journal of Retail & Distribution Management, DOI: 10.1108/IJRDM-02-2013-0042, 

July 2014 

 Pravakar Sahoo and Bibhu Prasad Nayak, “Green Banking in India, Institute of 

Economic Growth”, University of Delhi Enclave, North Campus, Delhi – 110 007. 

Discussion Paper Series No. 125/2008 

 Priya and M.Parameswari, "Consumer attitude towards organic food products", 

International journal of Applied Research (IJAR), 2(4):723-725, ISSN- 2394-7500, 

2016 

 Purohit H C, “Consumer Awareness, Motivations and Buying Intention of Eco-

Friendly Fast Moving Consumer Goods: An Empirical Study”, Department of 

Business Economics Faculty of Management Studies, VBS Purvanchal University, 

Jaunpur (UP), India 222001, 2010 

 Rahul Argha Sen, “A Study of the Impact of Green Marketing Practices on Consumer 

Buying Behaviour in Kolkata”, International Journal of Management and Commerce 

Innovations, vol. 2, Issue 1, pp. 61-70, ISSN 2348-7585 (Online), April  - September 

2014 



 Ramesh and Divya, “A Study On Consumers’ Awareness Attitude and Satisfaction 

Towards Select Organic Food Products With Reference to Coimbatore”, International 

Journal of Interdisciplinary and Multidisciplinary Studies (IJIMS), vol. 2, no.4, pp. 

81-84, ISSN: 2348 –0343, 2015 

 Ramesh and Divya, A study on consumers' awareness attitude and satisfaction 

towards select organic food products with reference to Coimbatore, International 

Journal of Interdisciplinary and Multidisciplinary Studies (IJIMS), 2015, vol. 2, No.4, 

pp. 81-84, ISSN: 2348 –0343, 2015 

 Ranganathan and Ramya, “A Study on Consumers’ perception Towards Green 

Products with Reference to Coimbatore City”, Imperial Journal of Interdisciplinary 

Research (IJIR), vol.2, Issue-2, pp. 145, ISSN- 2454-1362, 2016  

 Ranvika Chopra, “An Empirical Study of Customer Preparedness and Perception”- 

ZENITH International journal of Business Economics and Management Research 

(ZIJBEMR), vol.3(4), ISSN 2249-8826, April 2013 

 Rashmi Billus, “Green Marketing”, International Journal of Commerce & Business 

Studies, vol. 3, Issue 1, pp. 29-33, ISSN Online: 2347-2847, Print: 2347-8276, DOA: 

17052015, January-March 2015 

 Ratna Kishore N, “Rural Consumer Behaviour Towards Consumer Durable Goods In 

India – A Case Study Of Six Villages In Guntur District”, International Journal Of 

Advance Research In Computer Science And Management Studies, vol. 2, Issue 3, 

ISSN: 2321-7782, March 2014 

 Ravindra P Saxena and Pradeep K Khandelwal, “Green Marketing: A Challenge or 

An Opportunity in the Global Environment”, University of Wollongong Research 

Online, Global Studies Journal, vol. 2, pp. 59-73, ISSN 1835-4432, November 2009 

 Rinti Dutta, “Green Marketing in Assam: A Case Study of Organic Tea in Golaghat 

District”, AJRSH: Asian Journal of Research in Social Science and Humanities, 

vol.2, Issue 11, ISSN: 2249-7315, November 2012 



 Rohini Samarasinghe D S, “A Green Segmentation: Identifying the Green Consumer 

Demographic Profiles in Sri Lanka” IJMT - International Journal of Marketing and 

Technology, vol. 2, Issue 4, ISSN: 2249-1058, April 2012 

 Rohini Samarasinghe D S, “Green Consumerism Individual’s Ethics and Politics as 

Predictors of Pro- Environmental Behaviour”- Delhi Business Review X, vol.13, 

no.1, pp- 56-60, January - March 2012   

 Roshny Unnikrishnan, “A Study on Customer Awareness of Green Marketing and 

Green Brand Effectiveness”, ZENITH International Journal of Multidisciplinary 

Research, vol.2, Issue 10, ISSN 2249 8834, October 2012 

 Rouf Ahmad Rather and Rajendran, “A Study on Consumer Awareness of green 

products and its Impact on Green Buying Behaviour”, International Journal of 

Research (IJR), vol-1, Issue 8, ISSN 2348-6848, September 2014 

 Sabita Mahapatra, “A Study on Consumers Perception for Green Products: An 

Empirical Study From India”, International Journal of Management and Information 

Technology, vol. 7, No. 1, November 2013 

 Sabita Mahapatra, “A Study on Consumers perception for green products: An 

empirical study from India”, International Journal of Management and Information 

technology, vol.7, no.1, November 2013 

 Safdar Muhammad, Eihab Fathelrahman and Rafi Ullah Tasbih Ullah, Factors 

Affecting Consumers' Willingness to Pay for Certified Organic Food Products in the 

United Arab Emirates, Journal of Food Distribution Research vol. 46, Issue -  I, 

March 2015 

 Samuel Bonti-Ankomah and Emmanuel K Yiridoe, “Organic and Conventional Food: 

A Literature Review of the Economics of Consumer Perceptions and Preferences”, 

Final Report, Submitted to Organic Agriculture Centre of Canada, Nova Scotia 

Agricultural College, Canada, March 2006 

 Sanjay Kesharao Katait, "Consumer Behaviour towards Green Products of FMCG", 

International Journal of Commerce and Management Research, vol. 2, Issue 8, pp. 

43-46, ISSN – 2455-1627, August 2016 



 Sanjeev Kumar, Radha Garg and Anita makkar, "Consumer Awareness and 

Perception towards Green Products: A Study of Youngsters in India", International 

Journal of Marketing and Business Communication, vol 1,  Issue 4, pp.35-43, 

October 2012 

 Sara and Madhumitha, “Green Marketing – Case Studies Of Companies 

Implementing Towards Green Revolution”, AMET International Journal of 

Management, pp. 1–6, ISSN 2231-6779, December 2013 

 Senthil Nathan and Malar Mathi, “A Study on Preference of Natural Personal and 

Home Care Products by Consumers for Green Marketing Opportunity in Trichy 

Market” – SAJMMR:South Asian Journal of Marketing and Management Reasearch, 

vol. 3, Issue 2, February 2013  

 Senthil Nathan C and Malar Mathi K, “A Study on Preference of Natural Personal 

and Home Care Products by Consumers for Green Marketing Opportunity in Trichy 

Market”, SAJMMR: South Asian Journal of Marketing and Management Research, 

vol.3, Issue 2, February 2013 

 Sentot Suciarto A, Wen-Shai Hung, Shu-Hsun Ho, and Posmaria S.Sitohang, 

“Influence of Green Marketing toward Purchase Intention of Green Products through 

Attitude: Survey on Indonesian and Taiwanese Students”, International Journal of 

Humanities and Management Sciences (IJHMS), vol. 3, Issue 4, ISSN 2320–4044 

(Online), 2015 

 Shahzalal Md, “Initiating Consumer Education is Important for Green Marketing to 

be Flourished: A Preliminary Research”, International Journal of Marketing and 

Technology (IJMT), vol. 3, Issue 7, ISSN: 2249-1058, 2013 

 Sharma, Neha Pandey and Rubina Sajid, “Green Marketing: A Study of Emerging 

Opportunities and Challenges in Indian Scenario”, International Journal of New 

Technology and Research (IJNTR), vol.1, Issue - 4, pp. 51-57, ISSN: 2454 - 4116, 

August 2015 



 Shila Shahnaei, “The Impact of Individual Differences on Green Purchasing of 

Malaysian Consumers”, International Journal of Business and Social Science, vol. 3, 

no. 16 [Special Issue – August 2012]  

 Shilpi Katiyar, “An Overview of Green Marketing For Indian Market”, Abhinav 

National Monthly Refereed Journal of Research in Commerce & Management, vol. 4, 

Issue 2, Online ISSN-2277-1166, February, 2015 

 Shirish Nana Gawali, “Emerging Opportunities and Challenges of Green Marketing 

in India”, ASM’s International E-Journal on Ongoing Research in Management and 

IT E, INCON – X 2015 216, ISSN-2320-0065, 2012 

 Shirmila Stanley, "A  Study on the Perception and Impact of Sustainable Green 

Consumption Practices of Women in Preserving Ecology with Special Reference to 

Chennai City", Journal of Economics, Business and Management, vol.3, No.10, 

October 2015. 

 Shrikanth and Surya Narayana Raju, “Contemporary Green Marketing – Brief 

Reference to Indian Scenario”, International Journal of Social Sciences & 

Interdisciplinary Research, vol.1, no. 1, ISSN 2277 3630, January 2012 

 Shruti and Maheswari, “Awareness of Green Marketing and Its Influence on Buying 

Behaviour of Consumers: Special Reference to Madhya Pradesh, India”, AIMA 

Journal of Management and Research, vol. 4, ISSN 0974 – 497, February 2014 

 Shruti Gupta and Denise T Ogden, “The Attitude - Behaviour Gap In Environmental 

Consumerism”, APUBEF Proceedings - Fall 2006 

 Shyamveer Singh and Parul Khanna, “Green Marketing An Analytic Perspective with 

Regards to its Adoption in Few Organizations in Delhi NCR Region”, Journal of 

Asian Research Consortium – AJRSH, vol. 1, Issue 4,  ISSN 2249‐7315, December 

2011 

 Soumendra Bhattacharya, “A Descriptive Study on Green Marketing Trends in 

India”, Social Science Research Network, E-Journal, SSRN – ID2794819, March 

2015 



 Souza C Taghian M and Khosla R “Examination of environmental beliefs and its 

impact on the influence of price, quality and demographic characteristics with respect 

to green purchase intention”,  Journal of Targeting, Measurement and Analysis for 

Marketing, 15(2), pp. 69-78, 2007 

 Sudhalakshmi and Chinnadorai, “Consumer response towards green products”, 

International Journal of Marketing and Technology, IJMT vol. 4, Issue 3, ISSN: 

2249-1058, March 2014 

 Suganya and Aravinth, “Analysis Of Translation Of People’s Desire To Buy Organic 

Products In To Purchase”, International Journal of Advance Research in Computer 

Science and Management Studies, vol. 3, Issue – 4, ISSN – 2321 7782, April 2015 

 Surajit Dey, Sameena Rafat and Alam Sageer, "Retailers and Customers: Problems 

and Perspectives", Journal of Business and Management (IOSR-JBM), vol. 5, Issue 6, 

pp. 45-53, ISSN: 2278-487X, November – December 2012 

 Suresh G, “Consumer Attitude and Green Products – An Evaluation”, Journal of 

Commerce and Management Thought, vol. II, no.1, ISSN: 0975-623X, March 2014 

 Tan Booi Chen and Lau Teck Chai, “Attitude towards the Environment and Green 

Products: Consumers’ Perspective”, Management Science and Engineering, vol. 4, 

no. 2, pp. 27-39, ISSN 1913-0341, 2010 

 Uday Kiran, “Opportunity and Challenges of Green Marketing with special 

references to Pune”, International Journal of Management and Social Sciences 

Research (IJMSSR), vol.1, no. 1, ISSN: 2319-442, October 2012 

 V.Thiyagaraj, "Trends in brand loyalty if green products – An empirical study of 

herbal face wash in Coimbatore City", Indian Journal of Applied research, vol.5, 

Issue 6, ISSN-2249-555X, June 2015 

 Vasanthi and Kavitha,  “Consumer Awareness and Purchasing Behaviour of Green 

Products - An Analytical Study”, Intercontinental Journal of Marketing Research 

Review, vol. 4, Issue 2, ISSN:2321-0346, February 2016 



 Venkatraman and Sheeba,  “A Study on Customer’s Attitude towards Solar Energy 

Devices”, IRJBM International Research Journal of Business and Management, vol. 

5, pp. 53–57, ISSN 2322 – 083X, May 2014 

 Vikas Nath, Nitin Nayak and Ankit Goel, “Green Banking Practices – A Review”, 

IMPACT: International Journal of Research in Business Management (IMPACT: IJRBM), 

vol. 2, Issue 4, pp. 45-62, ISSN(E): 2321-886X; ISSN(P): 2347-4572, April 2014 

 Vinod Sharma, Sonwalkar J and Maohar Kapse, “Consumer Purchase Behaviour for 

Green Products”, International Journal of Economics & Business Administration, vol. 

I, Issue 4, pp. 50-65, 2013 

 Vishal Kumar Lahiri and Purushottam Kumar Arya, "A study on Consumer Decision 

towards Purchase of Organic Food products: A Case Study of Delhi", Indian Journal 

of Commerce and Management Studies, vol. VI, Issue 2, ISSN-2249-0310, May 2015 

 Yadwinder Singh, “Environmental Management through Green Banking: A study of 

Commercial Banks in India”, International Journal of Interdisciplinary and 

Multidisciplinary Studies (IJIMS), 2015, vol 2, No.4, pp. 17-26, ISSN: 2348 – 0343, 

2015 

 Yasmin Begum R Nadaf and Shamshuddin M Nadaf, “Green marketing: Challenges 

and Strategies for Indian Companies in 21st Century”, IMPACT: International Journal 

of Research in Business Management (IMPACT: IJRBM) vol. 2, Issue 5, pp. 91-104, 

ISSN (P): 2347-4572, May 2014, 

 Yasmin Hassan Marjan Nor and Amalina Mohd Nor, “Understanding Consumer 

Decision Making Towards Green Electronic Products”, South East Asia Journal Of 

Contemporary Business, Economics and Law, vol. 2, Issue 1, ISSN – 2289 1560, 

June 2013 

 Yogita Sharma, “Changing Consumer Behaviour With Respect to Green Marketing – 

A Case Study Of Consumer Durables and Retailing”, Zenith International Journal Of 

Multidisciplinary Research, vol.1, Issue 4, ISSN 2231 5780, August 2011 



 Zhang Z H, Shen L Y Love and Treloar G, “A framework for implementing ISO 

14000 in construction”, Journal Of Construction Engineering And Management 

11(2),  pp. 139–148, June 2000 

WEBSITES 

 http://scholar.google.co.in 

 http://web.ebscohost.com 

 http://nlist.inflibnet.ac.in 

 https://en.m.wikipedia.org 

 http://www.environmentallawsofindia.com/the-environment-definitions-and-acts.html 

 http://indiagoessolar.com 

 http://m.indiamart.com 

 https://us.organicindia.com 

 http://m.organicshop.in 

 http://stationery.kores.in 

 https://sustainabledevelopment.un.org 

 http://www.merriam-webstar.com 

 https://www.nrel.gov 

 https://en.m.wikipedia.org 

 http://www.mnre.gov.in 

 http://www.ireda.gov.in 

 shodhganga.inflibnet.ac.in 

 http://www.commercedu.com 

 http://www.indiavidya.com 

 http://www.isustainableearth.com 

 http://www.conserve-energy-future.com 

http://scholar.google.co.in/
http://web.ebscohost.com/
http://nlist.inflibnet.ac.in/
https://en.m.wikipedia.org/
http://www.environmentallawsofindia.com/the-environment-definitions-and-acts.html
http://indiagoessolar.com/
http://m.indiamart.com/
https://us.organicindia.com/
http://m.organicshop.in/
http://stationery.kores.in/
https://sustainabledevelopment.un.org/
http://www.merriam-webstar.com/
https://www.nrel.gov/
https://en.m.wikipedia.org/
http://www.mnre.gov.in/
http://www.ireda.gov.in/
http://www.commercedu.com/
http://www.indiavidya.com/
http://www.isustainableearth.com/
http://www.conserve-energy-future.com/


 http://www.referenceforbusiness.com/encyclopedia/Gov-Inc/Green-

Marketing.html#ixzz4PQecx0mS 

 http://www.gsa.gov 

 https://sftool.gov 

 http://naturally-greenproducts.com 

 http://www.eco-israel.org 

 http://www.gdrc.org 

 http://www.irjabs.com 

 http://www.link.springer.com 

 http://rai.net.in 

 http://www.m.economictimes.com 

 http://www.iisd.org 

 http://www.retailresearch.org 

 http://www.globalstewards.org 

 http://www.greenliving.lovetoknow.com 

 https://www.greenchoices.org 

 http://www.businessnewsdaily.com 

 http://ro.uow.edu.au 

 http://www.uncommongoods.com/gifts/collections/recycled-gifts 

 http://mentalfloss.com/article/50227/13-products-made-using-recycled-materials 

 www.greenstat.co.uk/ 

 https://www.etsy.com/market/recycled_stationery 

 http://www.marketing-schools.org/types-of-marketing/green-marketing.html 

 www.investopedia.com/terms/g/green-marketing.asp 

http://www.referenceforbusiness.com/encyclopedia/Gov-Inc/Green-Marketing.html#ixzz4PQecx0mS
http://www.referenceforbusiness.com/encyclopedia/Gov-Inc/Green-Marketing.html#ixzz4PQecx0mS
http://www.gsa.gov/
https://sftool.gov/
http://naturally-greenproducts.com/
http://www.eco-israel.org/
http://www.gdrc.org/
http://www.irjabs.com/
http://www.link.springer.com/
http://www.rai.net.in/
http://www.m.economictimes.com/
http://www.iisd.org/
http://www.retailresearch.org/
http://www.globalstewards.org/
http://www.greenliving.lovetoknow.com/
https://www.greenchoices.org/
http://www.businessnewsdaily.com/
http://www.uncommongoods.com/gifts/collections/recycled-gifts
http://mentalfloss.com/article/50227/13-products-made-using-recycled-materials
http://www.greenstat.co.uk/
https://www.etsy.com/market/recycled_stationery
http://www.marketing-schools.org/types-of-marketing/green-marketing.html
http://www.investopedia.com/terms/g/green-marketing.asp


 switch-greenretail.in/ 

 www.greenretaildecisions.com/ 

 www.justdial.com/Coimbatore/Solar-Power...Dealers/ct-10444106 

 www.cigionline.org/Environment 

 https://www.google.co.in/search?q=recycled+products&ie=utf-8&oe=utf-

8&gws_rd=cr&ei=TkEgWJLxK4HOvgSk05ngCQ#q=ecopreneurs+in+india 

 ecopreneurs.in/indian-traditions-and-sustainability/ 

 http://gpnindia.org/green-products/ 

 https://ecotokri.com/ 

 edugreen.teri.res.in/explore/laws.html 

 http://www.businessdictionary.com/definition/customer-satisfaction.html 

 www.iso.org 

 http://www.greenpeace.org/international/en/campaigns/climate-change/cool-

it/Campaign-analysis/Guide-to-Greener-Electronics accessed on12 October 2012.  

 http://www.greenretaildecisions.com/news/2011/07/28/walmart-canadas-long-

termsustainable- packaging-vision accessed August 2011 

  hhttttpp::////wwwwww..eennvv--eeccoonn..nneett//22000066//0077//wwiilllliinnggnneessss__ttoo__..hhttmmll  

  hhttttpp::////wwwwww..ssoocciiaallssttuuddiieesshheellpp..ccoomm//EEccoonnoommiiccss__SSuuppppllyyDDeemmaanndd..hhttmm  

 http://www.iso14000-iso14001-environmental-management.com/iso14000.htm 

http://www.greenretaildecisions.com/
http://www.justdial.com/Coimbatore/Solar-Power...Dealers/ct-10444106
http://gpnindia.org/green-products/
https://ecotokri.com/
http://www.iso.org/
http://www.greenretaildecisions.com/news/2011/07/28/walmart-canadas-long-termsustainable-%20packaging-vision%20accessed%20August%202011
http://www.greenretaildecisions.com/news/2011/07/28/walmart-canadas-long-termsustainable-%20packaging-vision%20accessed%20August%202011
http://www.env-econ.net/2006/07/willingness_to_.html

