Purpose: The objective of the study has been to analyze empirically the impact of Entrepreneurial Competencies and Emotional Intelligence on the firm performance of women entrepreneurs. 
Design/methodology/approach: A structured questionnaire was used to collect responses from 299 female business creators across Tamilnadu. A 3 point Likert scale was employed to measure self reported entrepreneurial competencies, Emotional Intelligence and Satisfaction with Firm performance.
Findings: The entrepreneurial Competencies and Emotional Intelligence jointly emerged as a significant predictors of Firm performance.
Originality/value: Though earlier studies have reported significant relationship between the competencies and firm success, there are still questions regarding the significance of the relationship in the case of microenterprises and the role of emotional intelligence in the whole context. The outcome of the study intends to provide valuable insights for Governments and educational institutions with the aim of promoting women entrepreneurship in the country.

