https://spada.uns.ac.id/pluginfile.php/628256/mod_resource/content/1/Consumer%20Preference%20on%20Mobile%20Phone.pdf
[bookmark: _GoBack]
[image: ]
image1.png
K o nsumer Prefer

ns.acid/pluginfile. php; e/c Consum

International of Applied Rescarch

s Consumer preference towards mobile phones: An
empirical analy:

Savitha Nair, Nivea Nelson N and Karthika R

Today. mobile phoncsae s T diverse putposcs 15 compared 1 hepuosesfoc which they
s dring s il doy of odction. With  plethorsof bras avaibl s market, 3 compasble
prics, and the prcepton ht il phons s sty rther than  uy, consumers conser
oany s while skin 8 prchas docisio. This sidy i an Slempt 1 Uncoves he undery
Tciors tht mencesconsumerswhile chosing o I ordr o sceenplishthe hjcives
e of th sady, bl primary and secondary s were gl cors infloercing comumer
ot T S, Choce wer it T et nd the piions g the wet capured from e respondents
frem ing th vlidued quesiomaie The quesiomae a5 posed on varios web chnncls
spandens who compleed he suney consited the sumple fo he Sty Th resutshowed tat
Kanitat qualty of theproduct i the ot mporantfcta nfloacin e choi lowed by mobile hone
s, Actal oo Uigrs he e 1o prehas ol oo Touchscree and deignsnd il
e he st s spets of e ook and el of
provide nights o the plyes in he market n Tn-uning ek euduc, pricing ad rosrknal
s scconingy

Kexwords:Consme prfeence,Parchase Mobile phones

. Introduction
crsonsl commnication todsy. Majoity of

T B G| w0 s





