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Volume 82 In recemt fimes, the citis in India ae wimessing growing preference
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sty is rowing at a rate of 15 % every quarter in ferms of daly food orders
i the revemue touching USS 7730 milion i 2019, Statiscs indicate that
consumers of the country have welcomed these services wholekeartedl. On the
supply side, the industry is becomsing ighly competiie wit several iternatonal,
national and local players. Logistcs, fastr delveres, a wider selection of menu
and competiiv prices seem to be imporant in gamering compeliie advaniage
2nd wader acceptance. Thi study is an atempt {0 understand e fctors inoencing
consumers”adoption of oxlize food ordering services amon consumers residing i
herI ciies with special reference to Colmbatore city. The conceptual mode is
proposd based on the constructs adopted from the Techuology Acceptance Model
(TAMD and Diffusion of Innovation (DO theory. Primary data has been cllected
using 2 validted questiomnaire. 414 respondents Who took wp fhe survey
constitted the sample for the study. The sigmificance of relationships amon the
constructs has been analyzed to amie at meaningful imsights, Tke resuls of the
study can uide fhe marketers in wndersianding comsumers better and faming





