Abstract

‘Digital Entrepreneurship’ most commonly refers to the process of creating a newornovelInternet enabled/delivered business, product or service. Itwill help to level the playing field in certain sectors, creating opportunities to work from remote areas, at different hours, from the home, or on the go. It also plays an important role in promoting gender equality and social and economic inclusion, stimulate local development, and contribute to sustainable development, especially when new technologies are combined with the availability of open and public data.It also highlights the scope for the emergence of new digitaldivides. In many developed countries, the digital divide is increasingly moving from one of(Affordable, reliable, safe and high-speed) access (to digital technologies), to the ability to use and exploit them to create new opportunities.
The ’EY G20 Digital Entrepreneurship Barometer’ ranks Entrepreneurship in the group of 20 or G20 countries on five metrics: access to finance; Entrepreneurial culture; digital business environment; digital skills and Entrepreneurial education; digital knowledge base and the ICT (Information and Communication technology) market. India ranks in bottom 10 of G20 digital Entrepreneurship survey. In this we will see the steps to be taken by our government to improve ’Digital Entrepreneurship’.


