Abstract

case study on the major mergers and acquisitions on different sectors have been chosen for the study. This study has been carried out for the time period of five years (2013 – 2018). The objective of the study was to examine the cases of the following companies: 1) H.J. Heinz versus Kraft foods, 2) Discovery Communications versus Scripps interactive networks, 3) Snapdeal versus Free charge. The study explains about the risk factor in each sector and what they achieved before and after merger or acquisition. The ownership structure in the cases before and after merger or acquisition is also studied. The market place plays a very significant role for merger or acquisition to take place. Companies are acquiring more companies to expand their business in the market and the reasons are discussed here. Not all the mergers and acquisitions are a successful one since they have to make it possible with the involvement of both the employees and the management. When any company merges or acquires another company, they always aim at the growth and development of the company


